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Executive Summary

Publisher: PeerSpot

The FTC's ruling on fake and Al-generated reviews is not just a regulatory update. It signals a
fundamental shift in how trust must be established and maintained in the B2B software market.

For marketing leaders, this creates both risk and opportunity.

The risk is clear. Any involvement in misleading reviews, undisclosed incentives, or manipulated
feedback can result in significant penalties, legal exposure, and long-term damage to brand
credibility.

The opportunity is more important. As trust becomes harder to earn, platforms that can prove
authenticity, transparency, and compliance will become foundational to how buyers evaluate
software.

This document outlines:

What the FTC ruling requires

Where most review ecosystems fall short

How to evaluate review platforms

The PeerSpot standard for trust and compliance

The growing impact of Al and LLM-driven discovery

“The FTC's ruling is not just a regulatory
update. It signals a fundamental shift in how
trust must be established."
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The Reality Behind
The FTC Ruling

The Federal Trade Commission has made its position clear. The era of loosely governed reviews

is over.

The ruling prohibits:
Buying or selling fake reviews
Posting reviews without real user experience
Undisclosed incentives or relationships
Insider reviews presented as independent
Suppression of negative feedback

Artificial inflation of ratings or influence

Non-compliance can result in penalties exceeding $50,000 per violation,
along with reputational damage that directly impacts pipeline, sales
cycles, and customer trust.

This is not theoretical.
Enforcement is increasing and expanding into B2B software.
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The Bigger Problem:
Trust in Review Ecosystems

The FTC ruling addresses symptoms. The underlying issue is structural.
Many review platforms were built for scale, not integrity.

This creates systemic issues:
Weak or inconsistent reviewer verification
Incentivized feedback without proper disclosure
Overrepresentation of positive sentiment
Lack of context behind ratings

Increasing presence of Al-generated or templated content

When this happens:

Buyers make decisions based on incomplete or misleading data
Vendors attract poorly matched prospects

Expectations are misaligned before the first sales conversation

The result:
I l . g A breakdown in trust across the entire buying process.
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What Compliance
Actually Requires

Compliance is not a checkbox. It is an operational discipline.

To meet FTC standards, organizations must ensure:

ﬂ Full Transparency

All material relationships between reviewers and vendors must be disclosed.

Every review must reflect real user experience.

8 Authenticity of Experience

@ Balanced Representation

Reviews cannot be selectively curated to show only positive feedback.

Explicit Consent
Users must consent to how their feedback is used.

5 Ongoing Monitoring

Review ecosystems must actively detect and prevent manipulation or inauthentic patterns.

F
Execution at scale is = K &
where most organizations ‘.- am
and platforms fail. < =
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Where Most Review Platforms
Fall Short

Many platforms struggle with: This leads to:
Verifying reviewer identity beyond basic inputs Inflated ratings
Detecting Al-generated or templated content Shallow insights
Preventing over-incentivization Inconsistent data quality
Ensuring balanced feedback Reduced trust

Enforcing compliance consistently

e
From a regulatory standpoint, this creates exposure. . |
From a marketing standpoint, it creates noise instead of signal. " % 2

How to Evaluate Any
Review Platform

Before selecting a review platform, marketing and compliance leaders should ask:
How are reviewers verified?
How is Al-generated or templated content prevented?
How are incentives governed and disclosed?
How is balanced feedback ensured?

What monitoring and audit processes exist?

If these cannot be answered clearly, the platform likely does not meet FTC expectations.
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The PeerSpot Standard for
Trust and Compliance

PeerSpot is designed to meet and exceed FTC requirements through verification, structured
collection, and active validation.

Verified Users (Not
Anonymous Submissions)

Every review is tied to a validated user,
eliminating key FTC risk categories.

Al-Guided Interviews with
Human Validation (PeerAnalyst)

PeerSpot uses PeerAnalyst, an Al-guided
interview system that helps practitioners
articulate real-world experience.

This is not Al-generated content.
e Al guides the conversation
e The reviewer provides the input
e Every review is validated and checked

This ensures authenticity, structure, and
compliance.

No Synthetic or Generated
Reviews

All content reflects real practitioner input.

No Al-generated reviews are published.

PeerSpot

Structured,
Balanced Feedback

Every review includes both strengths
and limitations.

Controlled and Transparent
Incentives

All incentives follow strict disclosure
and governance policies.

Continuous Monitoring and
Validation

PeerSpot actively detects anomalies
and ensures review integrity.

Built for Compliance from the
Ground Up

These practices are foundational, not
retrofitted.
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Impact on Al, Search, and LLM-
Driven Discovery

Review data now influences more than search rankings. It shapes how Al systems represent
your brand.

Large language models and Al-driven search engines:
Summarize reviews
Extract patterns
Form recommendations

Influence buyer perception before engagement

Al Systems Prioritize:
Consistent signals
Structured content
Balanced perspectives

Verifiable sources

If Review Data Is Weak, If Review Data Is Strong,
Al systems will: Al systems will:
a Misrepresent your product s Accurately reflect strengths

a Flatten nuance s Surface differentiation

a Introduce bias a Improve buyer confidence

Bottom Line: Review quality is now a source of truth for Al-driven buying decisions.
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Why This Matters for
Marketing Leaders

This is not just about compliance.

It directly impacts: Trusted review data leads to:
Brand credibility Faster buying decisions
Pipeline quality More productive sales conversations
Sales efficiency Higher win rates
Customer expectations Stronger retention

Untrusted data leads to the opposite.
Trust is an operational advantage, not a message.

Implementation Checklist

To align with FTC requirements and build a sustainable review strategy:

Establish internal review policies
Train teams on compliance standards
Ensure incentive transparency

Audit reviews regularly

Partner with compliant platforms
Monitor for anomalies

Engage with all feedback constructively
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Conclusion

The FTC ruling marks a turning point for the review industry.

The question is no longer whether reviews matter. It is whether they can be
trusted.

Organizations that prioritize authenticity, transparency, and compliance will

not only reduce risk. They will build stronger brands, better pipelines, and
more durable customer relationships.

PeerSpot exists to set that standard.
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