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Understand real-world use cases
Evaluate strengths and trade-offs
Reduce risk before committing
Gain confidence from similar roles and
companies

Buyers are already close to purchase
They are actively comparing vendors
They want confidence before transacting
through AWS

AWS Marketplace customer reviews
AWS Marketplace customer reviews include star ratings and detailed product feedback from verified AWS customers who have
purchased the product. These reviews are collected through our partnership with PeerSpot, a business-to-business review platform
that specializes in enterprise software reviews.

Source: https://docs.aws.amazon.com/marketplace/latest/buyerguide/buyer-product-reviews.html

The review is 
submitted via PeerSpot

How Reviews Actual ly Inf luence Decisions in AWS Marketplace
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Why AWS Verified Reviews are Important 

 

Enterprise software buying is driven by peer validation.

 

Buyers rely on reviews to: 
AWS Marketplace, this is 

even more critical because: 

How AWS Review Collection Works 
When a user clicks “Leave a review” on AWS Marketplace:

The process runs through PeerSpot

PeerSpot is the engine behind AWS Marketplace validated, review collection.

 It is verified 
and moderated

Then published into
AWS Marketplace

https://docs.aws.amazon.com/marketplace/latest/buyerguide/buyer-product-reviews.html
https://docs.aws.amazon.com/marketplace/latest/buyerguide/buyer-product-reviews.html
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1.AWS Marketplace Customer Reviews

2.External reviews

AWS Marketplace customer reviews include star ratings and detailed product feedback from verified AWS customers who have
purchased the product. These reviews are collected through our partnership with PeerSpot, a business-to-business review platform
that specializes in enterprise software reviews.

Key characteristics of AWS Marketplace customer reviews:

• Verified purchases – Reviews are from customers who have actually purchased the product through AWS Marketplace

• Enhanced context – Reviews include additional information such as the reviewer’s job title, industry, and company size when available

• Validation process – All reviews are verified to meet AWS Marketplace review criteria before publication

• Rating calculation – The average of these customer star ratings determines the overall product rating displayed on the product pagee

External reviews from G2 and PeerSpot (business-to-business review platforms) are also displayed to provide additional
perspectives. These reviews come from the broader software community and may include feedback from users who purchased the
product through other channels.

Key characteristics of external reviews:

• Separate validation – These reviews follow the external platform’s own validation processes and are not reviewed by AWS Marketplace

 Separate ratings – Star ratings from external reviews are shown separately and are not included in the AWS customer rating average

Additional insights – These reviews can provide broader market perspective and comparison with alternative solutions

Both types of reviews are clearly labeled so you can distinguish between verified AWS Marketplace customer feedback and external
community reviews when making your purchasing decisions.

Source: https://docs.aws.amazon.com/marketplace/latest/buyerguide/buyer-product-reviews.html
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Source: https://docs.aws.amazon.com/marketplace/latest/buyerguide/buyer-product-reviews.html

•

 

Verified AWS customers (purchase-based)

Collected and verified through PeerSpot

Published directly into AWS Marketplace 

•

AWS Marketplace displays two types of reviews, clearly separated.

G2 reviews AND PeerSpot reviews from users who are not verified as AWS
customers
Not tied to AWS purchase
Not verified within the AWS context

Note:  PeerSpot provides both
external reviews and AWS

Marketplace customer reviews.
The difference is whether the
reviewer is verified as an AWS

customer.

https://docs.aws.amazon.com/marketplace/latest/buyerguide/buyer-product-reviews.html
https://docs.aws.amazon.com/marketplace/latest/buyerguide/buyer-product-reviews.html
https://docs.aws.amazon.com/marketplace/latest/buyerguide/buyer-product-reviews.html
https://docs.aws.amazon.com/marketplace/latest/buyerguide/buyer-product-reviews.html
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The Misconception  
“If we have strong reviews on G2, we’re 

covered in AWS Marketplace.”

This is where most vendors get it wrong.

External reviews matter — they:

But they are not the same as AWS-
native, verified customer reviews.

Vendors can still be:
1. Missing verified AWS customer reviews
2. Left out of AWS Buyer’s Guides and key

evaluation experiences
3. Lacking in-depth, AI-ready content for

meaningful comparisons and real-world
evaluation

At decision stage, buyers ask: “What is it actually like to use this product?”
They look for:

What Drives Real Evaluation- Why Reviews Matter 

✓ Use Case & Deployment context

✓ Pros and cons from practitioners

✓ Evidence of real-world experience

✓ Scalability, stability, and ease of setup

✓ Alternatives considered

✓ Service and support quality

 Depth Powers AI, Agent Mode, and Comparisons
AWS enables buyers to gain customer insights into:

This is what builds confidence — not just ratings.

Real use cases

Pros and cons

Performance and scalability

Alternatives considered

Support experience

It’s external visibility vs verified, in-depth evaluation content

Drive visibility

Support research and comparisons

Contribute to AI discovery
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Depth - The PeerSpot Difference 

AWS Validated Reviews → deep, structured, real-world insight.

This enables:

Better answers in Agent Mode

Stronger comparisons

More meaningful evaluation
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Why PeerSpot 
Powering verified AWS customer reviews buyers trust

Driving the decision layer where buyers validate, compare, and choose

Extending beyond reviews with Buyer Guides that drive confident decisions

 

How Reviews Actual ly Influence Decisions in AWS Marketplace
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Winning in AWS Marketplace is not just about having reviews. It’s about having verified, in-depth
reviews that power real evaluation, comparisons, and AI-driven buyer journeys.

Buyer’s Guides and evaluation experiences are:
Powered by PeerSpot review data
Built on structured, detailed reviews
Designed to support direct vendor comparison

Exclusive to PeerSpot: Buyer’s Guide 

PeerSpot’s deep, first-party reviews

power AI-driven product

comparisons, sentiment analysis,

and Buyer Guides.

If a vendor lacks sufficient review

depth, there is no rating. That’s why

long-form, detailed reviews are

critical.

AWS Agent Mode is a conversational AI interface that 
helps buyers find and compare software.
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